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STAY
STAY HUNGRY STAY FOOLISH ® HUNGRY

is a brand with a noble birth. STAYFOOLISH®

Derived from the famous speech delivered by Steve Jobs
to the graduates of Stanford University in 2005, it soon

became the Jobs” motto for millions of Apple’s fans who
I D ENTITY referred to it to express their own powerful way of life.

Basically it is a phrase, literally an imperative.
Metaphorically, it is a boost to find and nurture passion.

STAY HUNGRY STAY FOOLISH ® is a unique self-explaining brand.

It is also a European Company, founded in 2013 to support a license development worldwide.
Its owners and investors are all reliable experts in marketing and licensing matters, committed, passionate and ready
to share with any solid partner this exceptionally powerful business.




MISSI0N

THE SHSF'S MISSION IS TO BE

A REFERENCE BRAND FOR THE
MOST INNOVATIVE AND [ofe]oIN=ER)
PRODUCTS AND PROJECTS,

IN ANY LIFE DOMAIN, MARKET
INDUSTRY AND LEISURE SECTOR.



VISION

THE SHSF'S VISION IS TO ENABLE
MARKETERS EVERYWHERE

TO ENTICE PEOPLE OF ALL AGES
WITH INNOVATIVE ITEMS,

AND TO [Z[eJeFRl PEOPLE’S

SELF EMPOWERMENT.



OPEN-MINDEDNESS
TRIAL, CHALLENGE
AMBITION, VISION

SELF-DISCOVERY
CHOICE
INSIGHT
LIFESTYLE

ENERGY
BOOST

LOUNCEPTS



TANGIBLES

90K SHSF'S PHONE COVERS SOLD

IN THE LAST FEW MONTHS IN ITALY ALONE

27 BILLION OF CAPITALIZATION OF THE "FATHER BRAND”
6 MILLION OF FANS ON STEVE JOBS' FB PAGE

INTANGIBLES

THE READABILITY
THE STRETCHABILITY

THE AUTHORITATIVE TONE OF VOICE
THE VALUES AND LINKED ISSUES

STAY
HUNGRY
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CODE OF ETHICS #

STAY HUNGRY STAY FOOLISH ® Company adopts a Code of Ethics
not only accordingly to the legal requirements, but because of a personal
need and awareness.
We strongly believe that a successful business activity never waives
from guaranteeing rights both to the individual and to the community,
nor tolerates illegal practices, abuse and discrimination of any kind.
Our entrepreneurial project also aims at treating the principle of legality,
loyalty and transparency as essential work instruments.
SHSF Company works hard to create value for the community through corporate
social responsibility initiatives, charity activities, together with a constant relationship
with all the Company’s stakeholders, both internal and external.
The pillars of our program since its very beginnings are legality, honesty
and responsibility, together with respect, fairness and transparency.
In accordance with the United Nations Global Compact regarding human rights and labor
working principles, such as respect for the communities and the environment and the fight against
corruption, the STAY HUNGRY STAY FOOLISH ® Company promotes and encourages good practices,
both inside and outside its structures, together with any related institutional and business subject.
Especially with the latter, the Company supports the active sharing of its Code of Ethics, and it effectively
welcomes the instances promoted by any akin Code of Ethics, aimed at integrity, protection of the law and
sustainability. As far as Licensing projects are concerned, each Licensee agrees and accepts to comply with
the Code of Ethics of our Company, and to protect the image and the identity of the Licensed Brands, avoiding
any practical or conceptual involvement with ideas and initiatives which disregard the ethical system or otherwise
detrimental to, for example but not limited to: violence, abuse, exploitation, speculation, war, militarization,
weapons, discrimination of any kind and environmental pollution.

Licensed Patents, Intellectual Properties and Legal Captions.

The Licensee agrees to print, label and peg all the licensed products, as well as any packaging, container,
wrapper, promotional material and any further written items if labeled by the Licensed Brand,

with the following Legal Note.

Its aim is to summarize the legal settlement and the License agreement and also show clearly the brand patterns,
intellectual properties and registrations:

“Stay Hungry Stay Foolish®, SHSF®, Licenced Patent Stay Hungry Stay Foolish Ltd,
granted to Licensee xxx, Country xxx - All rights Reserved ©” ltaly
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sportswear
















health & diet
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Th e main logo d eloped by a simple technique of lettering plus a rich s ymb l
The lo g o has to b ead, but the associated symbol, made up of a symbol + n, helps to recognize it.
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This part of the logo must have standard
colors with darker shades.

This part of the logo can be changed
choosing bright and powerful colors.
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applications on dark colors

What's behind it?
An additional logo is developed by the same technique, but with a much more dynamic lettering plus a rich symbol.
The logo has to be read, but the associated symbol, made up of a symbol + an icon, helps to recognize it.
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Contact us at:

Suite?, International House,
Naxxar Road, San Gwann
SGN9032 Malta

www.stayhungrystayfoolish.biz
phone: +356 9901 1830

Company Registration C667%4
VAT: MT21979620

CREDITS:

Concept
BODANZA & BODANZA

www.bodanza.it

Design

Mauro Gazzaniga




